Jumbo

SUSTAINABLE PROCUREMENT POLICY

Sustainability is an integral part of JUMBO TOURS’ commitment, and it is our organization’s priority to promete
sustainable management both internally and externally.

Jumbo maintains the highest ethical standards in its business activities and expects the same from its suppliers. Acting
ethically requires compliance with ali applicable legislation and conclucting activities with respect for basic human rights
principies when interacting with our Clients, suppliers, ancl Collaborators.

Jumbo is committecl to establishing a framework of trust ancl collaboration with its suppliers of goods ancl services.
This “Sustainable Procurement Policy” is a true reflection of a mutual understanding that allows for stable, long-term
commercial relationships, with the ultimate goal of achieving continuous improvement in purchasing and contracting
processes.

Jumbo aims to encourage sustainable behavior and reward those suppliers who excel in this area. For this reason,
JUMBO publishes this Sustainable Procurement Policy, which applies to ali our personnel and to any supplier or
contractor collaborating with the organization.

OUR PRINCIPIES:

Efficiency in resource utilization: reducing, reusing, and recycling to minimize the need for purchasing goods
ancl contracting services.

Procurement planning: utilizing the acquisition of goocls ancl services as a strategic instrument for
sustainability.

Lifecycle awareness: prioritizing, whenever possible, the knowledge of the Life Cycle of products and
services to be acquired, identifying their socio-environmental impact throughout their existence, from
“cradle to grave.”

OUR OBJECTIVES:

Promote awareness of sustainable initiatives and behaviors within the supply chain through regular
communications to suppliers and employees.

Provide sustainability training for professionals managing the supply chain, enabling them to foster these altitudes
among all stakeholders involved.

Raise awareness and collaborate in promoting tl1e reduction of Greenhouse Gas (GHG) emissions by calculating,
reducing, and offsetting our Carbon Footprint and $CO_2% emissions.

Promote dialogue with suppliers to understand their sustainability initiatives and evaluate the future
implementation of communication mechanisms for suggestions, improvement opportunities, or potential incidents.
Reject and/or report any practice detectec| within the value chain that undermines sustainable management
in any of its aspects (environmental, social, or economic).

Foster environmental, economic, and social awareness among suppliers and collaborators, driving initiatives
aligned with these principies whenever possible.

Incorporate sustainability criteria into supplier assessments, progressively integrating these factors into
selection and monitoring processes.

Recognize and reward suppliers and collaborators who stand out for their commitment to sustainability or
who drive significan! improvements in this field. All other technical and economic conditions being equal, it is
our commitment to prioritize the acquisition of “KMO” (locally sourced) and eco-friendly products, as well as
contracting services from local companies that demonstrate excellence in sustainable management.

These principies and objectives will be developecl progressively, taking into account the nature and size of
the organization, as well as criteria of proportionality and operational feasibility. They are applicable across all
levels of JUMBO TOURS and are extended to those suppliers and stakeholders who have a clirect impact on
our QUALITY and our commitment to SUSTAINABILITY.
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