
ENVIRONMENTAL POLICY 

At  we are committed and focused on minimizing the negative impact of our tourism operations and 
promoting the conservation of the destinations where we operate.

We are committed to the protection and conservation of the environment ni all destinations and recognize 
our responsibilityot minimize hte ecological impact of our activities and contribute to sustainable tourism.

OUR KEY PRINCIPLES IN ENVIRONMENTAL POLICY: 
COMPLIANCE AND CONTINUOUS LMPROVEMENT
Legal Compliance: Strict commitment to the compliance with all applicable local, national, and international 
environmental legislation

Promote the adoption of environmental management criteria that contribute ot the continuous improvement 
of hte organization’s ecological performance, driving the definition of objectives and targets, as far as 
possible.

EFFICIENT USE OF RESOURCES AND LMPACT REDUCTION
Waste Management: Prioritize the reduction, reuse, and recycling of salid and liquid waste gene1-ated in 
offices. transport, and excursions. 

Energy and Water Efficiency: Promote the responsible and efficient use of water and energy in all facilities 
and vehicles, opting for renewable sources and low-consurnption technologies when viable 

Sustainable Transport: Favor, as far as possible. the use of means of transport with a lower impact in carbon 
emissions in operations.

CONSERVATION AND RESPONSIBILITY TOWARDS DESTINATIONS
Biodiversity Protection: Prnmote the development of activities respectful of the natural environment. striving 
to minirnize, as far as possible. the impact on local flora and fauna.

Responsible Ecotourism: Raise customer awareness about the importance of adopting responsible behavior 
toward the enviironment. promoting low-impact practices during activities. 

Supplier Selection: Positively value collaboration with local suppliers and partners who accredit good 
environmental practices or a commitment to sustainability

COMMUNICATION, TRAINING, AND AWARENESS
Personnel Training: foster staff awareness regarding sustainability and environmental respect, promoting the 
adoption of good practices in the performance of their duties.

Customer lnformation: prnvide customers. where appropriate. with information on the impmtance of 
adopting responsible conduct toward the environment during activities.

Transparency: show commitrnent to transparency in environmental matte1·s, valuing the possibility of 
communicating prog;·ess and good practices when appropriate.

These principles anci objectives inspire the actions of  and may se1·ve as a refe;-ence in the 
relationship with suppliers and other interested groups related to the ENVIRONMENTAL POLICY
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